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Anti-Obesity Campaign.
TV, print, integrated
campaign to drive folks
to web site to make
positive changes.

This is positively the
sweetest, juiciest TV
production/photo
shoot that I've ever art
directed.

ADDY Gold and
Bronze—- BCBSNC
anti-obesity, “Fair
Trade," national

ADDY Silver — BCBSNC
75th anniversary,
“Heritage,’ national

2009 ADDY Bronze -
BCBSNC PSA

See more BCBSNC TV
commercials and more:
or

Writer:

Brad Preslar,

Jeff Bowman

The Stone Agency
TV Production/Photo:

David Mcnamara, The Collective

brwma

www.bowmancreative.com

Remember when you didn’t know

what “()l)csit‘\'” meant?

Feel that way again.

Make a change today.

www.betterhealthnc.com

BlueCross
of North

lueShield
JILEY
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https://www.youtube.com/watch?v=f2faqU3He2I
https://bowmancreative.com/portfolio/blue-cross-anti-obesity-tv/
https://www.youtube.com/watch?v=xnTEabPO4tU
https://bowmancreative.com/portfolio/blue-cross-75th-anniversary-tv/
https://www.youtube.com/watch?v=xnTEabPO4tU
https://videopress.com/v/zdng1FZ4
http://www.youtube.com/channel/UC9obtfTOnZck1oP_Yzjg_sg
http://www.bowmancreative.com

Brand development campaign to
publicly introduce the Center of
Excellence, a state-of-mind, “virtua
center as well as a“place” represented
by physical locations around the world.

|

Advertising, integrated campaign
conceptualization and design. Spread
and single page ads produced. Also,
designed web banner ads, e-mail land-
ing pages, informational publications.
Creative direction to internet team on
web site and video production.

Brand campaign design and strategy
Print advertising campaign

Web banner ad campaign

E-mail blasts, landing pages

Sales publications

Web site creative direction
Video creative direction

Writer: Josh Fraimow

‘That's why we marshaled our extensive

forces to create PPD’s Vaccines &

Biologics Center of Excllence — a first
of-its-kind laboratory network

specifically designed to suppore

your vaccine and biologic programs

from discovery through development.

Established with an unwavering
commitment to continuous improve-
ment, che Center integrates two decades
of laboratory experise, a vast collection
of assays and world-class bioanalyical,
GMP and global central labora-

tory facilities — so we can streamline

s, facilitate concurrent use
ind speed the introduction

of lfe-saving vaccines and biologics.

alk about focusing our

end-to-end capabilities on your targes
Because as far as we're concerned,

this is a fight to the finish.

Agency: Ogilvy & Mather
Client: GlaxoSmithKline (GSK) i
print spread ad
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PPDs VACCINES & BIOLOGICS

|n thls ﬁght’ CENTER of EXCELLENCE
good enough —
isn’t good enough.

In this fight,
good enough
isn't good enough.

—
web banner ad

brwma

www.bowmancreative.com
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Everything on the Line > Watch Here Every Part Matters > Watch Here

Primary Target: Technicians
Secondary: Consumers using technicians

Primary Target: DIY consumers

Strategic (creative brief) directions

TV script writing

Creative / art direction of TV spots
Multiple product TV spot adaptations
See the TV spots by clicking on the links
above the thumbnail images >

Jeff Bowman: Writer, creative/art director
Production: Fortify: Atlanta, GA
Agency: The Stone Agency

Powma

www.bowmancreative.com
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https://videopress.com/v/OpCIcqwk

Unique, innovative web design for

. Brand strategy and design
for web site for this premier hair salon:
User-friendly UX for desktop, tablet
and mobile designs in custom and
responsive templates.

Powma

www.bowmancreative.com
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“We Share” integrated, branding campaign

Brand strategy / tag writing and design
TV / radio script writing
Creative / art direction of TV spots

Multiple product TV spot adaptations
Brand Style Guide development
VIPTV spot also written / art directed
See TV spot on

Jeff Bowman: Strategy, writer, creative/art
director

Production: Fortify, Atlanta, GA

Agency: The Stone Agency

Powma

www.bowmancreative.com
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National brand development for bipolar
awareness. Branded, integrated design
campaign including visual brand identity
creation from scratch, web site design, col-
lateral publications, event flyers, programs,
posters, advertising, POP displays, PR
elements for traveling speaking tour.

brwma

www.bow creative.com

I'm Lizzie Simon,
Llive jn Brooklyn, NY,

I'm twenty—eight Years old,
and I live with bipolar disorder,

I'm no expert. I'm not a doctor, o|
And this js what I

a teacher. But I know 1
Ve learned,
I have listened to hung

their own stories.

] didn’¢ know
that being

diagnQSed with

BIPQL
DISORDERY

was a

DE
and not T o u R
A dead eng.

My own path to wellng
moving, nor was it alw
own work of becoming
all kinds of seeds for m

and sought health, I ke

Information for people
I risked big and dreamd

one day at a time. living with bipolar disorder
ighbors, sons and daughters,

BIPOLAR DISORDER IS A DETOUR
ay we are artists, writers,

But the path to wellnes

gratification. There we Not a dead end We are full human beings

but many of them wer Now where is your destination?
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UK-based Misys needed an annual report for
their U.S. Health Care Systems division.

| played off of their successful advertising to
make a more colorful, engaging report. Thus,
more people actually read it. They may not
know “everything” now about Misys, but they
sure know a lot more than before. 6-color
printing with conceptual reveal on cover.

brwma
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An elegant showcase for an elegant, historic,
four-star inn. A capabilities kit with Wedding
and business versions, 16-pages perfect
bound and french folded, plus covers, fly
sheets, and pocket folders. A part of a total
re-branding of the Inn’s image.

GOLD ADDY, Brochure Series
Winner, Neenah Paper, National Perfect 10
competition

www.bowmancreative.com
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THE BODY SHOP

New Limited Edition
Japanese Cherry Blossom

Design and production design coordination
for the North American division of The Body
Shop, Inc., a global retail chain in the beauty,
bath and body industry for one year.

Creative production design for the majority of
the retail marketing components including;
windows, tables, FSUs, perimeter,
gondolas, make-up stands, tills, and others
for USA, Canada, French Canadian, and
Mexican (Spanish) stores. Plus, design

of sales sheets, direct mail and advertising
materials.

Built a creative team from scratch for this
international brand. The team of 2-5 designers,
including self, completed an average of
600-800 components per month.

THE BODY SHOP.

WE’RE HAVING
A MAKEOVER.

COME BACK AND CELEBRATE OUR NEW LOOK
WITH $10 OFF A $30 PURCHASE

Naturally at The Body Shop and nowhere else
thebodyshop.com

brwma

www.bowmancreative.com
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Integrated campaign to promote surgical
weight loss for Nash Health Care including
strategy, micro site, four TV spots, radio,
outdoor, and print.

Strategy

TV scripts

Creative

Creative/art direction on

Jeff Bowman: Creative/art director/writing
Larry Chesney: Writing
Fred Arnold/Lou Rigsbee:

Print art direction/design support

TV Production: Forty Five Studios
Atlanta, GA
Agency: Lewis Advertising

Powma

www.bowmancreative.com

My Independence Day > Microsite/TV

My Independence Day Out-of-Home


http://www.bowmancreative.com
https://bowmancreative.com/portfolio/nash-unc-healthcare-high-flying-weight-loss-tv/
http://www.yourindependenceday.org
https://www.youtube.com/watch?v=llL1JLnGczg
http://www.yourindependenceday.org

Complete renaming/branding campaign
for Carteret Health Care including internal
micro-site/video, TV spots, radio,
outdoor, digital and print.

Strategic planning
Logo/ID/system design

TV script writing

Creative direction of TV spots
Direction on Microsite

Jeff Bowman: Creative/art director/writing
Larry Chesney: writing
Fred Arnold/Lou Rigsbee:

Print art direction/design support

TV Production: Forty Five Studios,

Atlanta, GA
Agency: Lewis Advertising

brwma

www.bowmancreative.com
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BCBSNC's impressive, award-winning TV
commercials of members telling their true
stories needed appropriate packaging.
Inspiration came from the simple, powerful
stories themselves and the people telling
them. Designed

word mark for all

materials. Inside of

booklet printed in

black and metallic

bronze ink. DVD

booklet cover is

bronze metallic

with black only.

DVD label in Black

and White.

brwma

www.bowmancreative.com
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Brand/Trademarks/Identity Development

Cort Furniture Rental GlaxoSmithKline mp I

CORTFOLIO

CortFolio RTI Global Gender Ctr
Carteret Health Care
Stories

EMPOWER FOOD SYSTEMS
LEADERSHIP INSTITUTE

EM P OWER

HEARTBEAT TV
Coastal “We Share” C/ S
oastal “We Share’
® ®
Big Life

COASTAL | we stoare Y
a federal credit union B|GL|FE

919-412-1070 jeffebowmancreative.com




J°E BF*B/O W MIAIN RE’S U MIE

Award-winning executive creative
director with proven success in idea-led,
people-centered advertising as well as
the development of strong creative
brands. A builder of solid, diverse
creative teams both in agencies and
in-house. Expert in creative strategy
that leads to successful marketing

results. Accomplished advertising

creative director, art director, designer,

writer and strategic storyteller.
Champion of the both the design and
advertising community. Founder of a
local mentoring organization for teen-

age young men.

919-412-1070 jeff@bowmancreative.com

CAREER ACCOMPLISHMENTS
- ADDY Gold and Bronze - BCBSNC
anti-obesity national TV campaign
- ADDY Gold - Carolina Inn (Aramark)
sales kit series, brochure series
- ADDY Silver and Bronze — BCBSNC
75th anniversary national TV campaign
or multiple demographics
- Carteret Health Care Naming, re-branding
- Nash Health Care bariatrics TV campaign
and web site, highest enrollments in years
- Brand strategy for Coastal Federal Credit
Union “We Share"TV campaign. Brand
strategy, writing and art directing of TV
and radio campaign
- Write/CD of TV for P.S.N.C. and CARQUEST
- Telly Award, Building Blocks, 100% Change

Video Competition, MacArthur Foundation.

Plus, Building Blocks Partner web site,
strategy, design and development

- NC Spirit award for United Way's Our Money
Needs Calculator, Creative Strategy, Writing,
Branding, UX and print collateral

- Led a diverse, 37-person creative team
supporting large, federal government and
national foundation projects. Collaborated
with marketing teams to create proactive
B-to-B and award-winning marketing.
Transformed academic science trapped in
templates into compelling visual stories.

PROFESSIONAL HISTORY
Executive Creative Director

Bowman Creative

RDU, NG, July ‘19- Present; Jan. 02 - Sept. 14*
Broad and diverse experience creating every
conceivable form of creative marketing, such
as brand identity programs, web sites, print
ads, collateral, PR, annual reports, exhibitions,
digital/e-commerce ads/animations, TV ads,
video, radio ads, etc. Go-to freelance CD for
many agencies such as MSA and Stone.
*DBA Bowman Creative during periods
between other full-time positions listed

Executive Creative Director,
Multimedia Services Group
RTl International
RTP/Durham NC, Mar. 2016 - June 2019
Executive Creative Director of the Multimedia
Communications Services Creative Group.
Provides strategic creative consulting and
services for all programs, internally and ex-
ternally for this large, 5000 employee, inter-
national independent, non-profit scientific
research institute. Manages three creative
teams within the group specializing in design,
video, and web. Creative direction and group
management on internal brand, marketing,
and corporate communications as well as a
plethora of external clients.

~continued on next page
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Senior Vice President Creative Director
Lewis Advertising, Inc.

Rocky Mount/RDU NC, Sept. 2014 - Mar. 2016
Senior creative direction of diverse team for

a diverse set of clients. Senior creative brand
strategy for all clients and agency work includ-
ing comprehensive campaigns and oversight
of TV/video, radio and digital campaign pro-
duction. Leading planning and new business
initiatives as an SVP on the executive team.

VP of Marketing and Public Relations
Third Degree Advertising

Durham, April 2012 — Dec. 2012

New business development, social media
management, thought leadership writing,
and PR outreach.

Creative Director

The Catevo Group

Raleigh, Nov. 08 — Nov. ‘09

Designed ad campaigns, print collateral,
interactive design and successful B-to-B mail
campaigns. Mentor to younger designers.
Assistant to executive creative director in
developing creative processes and brand
positioning procedures. Created brand

strategies for clients, including TV creative
writing/art direction.

Director of Design/Creative

The Stone Agency

Raleigh, NC, March 2007 — November 2008
Creative direction and design. Leader of full-
time, freelance creative staff for advertising
(TV broadcast, print, gorilla and interactive),
design, production and marketing.

Creative Director

Ogilvy & Mather

Durham, Jan. — Jan. ‘04— Aug. ‘10,

Art direction for IBM, Kodak and Lenovo.
Creative direction on PPD: Major Biologics
Center of Excellence brand development and
campaign. CRM and advertising campaigns
for China and Ireland market expansion.

Adjunct Professor

School of Communications Arts
Raleigh, April 2006- Sept. 2006
“Advertising by Design”instruction.

*DBA Bowman Creative during periods
between other full-time positions listed

SOFTWARE/TECHNICAL

Expert user of Adobe Creative Suite and Mi-
crosoft Office. Video and photo art direction
and production. Experience in Salesforce,
HuiteSuite, Hubspot, Miro, Mural, social
media marketing, SEO and WordPress.

EDUCATION
Behavioral Economics Immersion
Yale University School of Management

Marketing & Insights, Certificate Program

Heroic Public Speaking CORE Training

8 week online course, 2-day immersive

BFA in Communication Arts, Cum laude
East Carolina University, Greenville, NC

Major: Graphic Design; Minor: lllustration

AFFILIATIONS

AIGA (Program director 2003-2005), AMA
Triangle, One Club for Creativity, SEO
Meet-up, UXPA (UX Y'all 2020 social media
marketing team), Interactive Design
Foundation
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PARTIAL LIST OF CLIENTS SERVED:

Please do not use any of the enclosed images without permission. They belong to Jeff Bowman and some good friends





